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The content industry has witnessed remarkable progress in developed countries 
over the recent years and it is one of the sources of wealth creation in these 
countries, however, studies show that this industry has not developed enough in 
Iran, despite its importance. Accordingly, this study aims to investigate barriers 
to the development of the content industry in Iran. This research, which is applied 
in terms of purpose and descriptive in terms of method, has been carried out in 
two phases, qualitative and quantitative. In the first phase which is qualitative, 
indices are extracted via 20 semi-structured interviews. Then, in a quantitative 
phase, the indicators are validated through a researcher-made questionnaire based 
on the Likert scale. The questionnaires are analyzed using first and second order 
confirmatory factor analysis. Findings indicate that technological, infrastructure 
and support challenges are among the most important challenges in the 
development of the content industry in Iran and more than other areas are in need 
of planning. 
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